PRIVATIZATION AND PARTNERSHIPS
Assistant Secretary of the Army (Installations and Environment)
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agencies to:

-- actively advance the protection,
and contemporary use of historic
properties

-- promote intergovernmental
cooperation and partnerships for
preservation and use of historic
properties

-- encourage agencies to seek
partnerships for economic
development and other benefits

-- assist in development of historic
property and nature tourism

¢ Vision: Army partners with
National Trust for Historic
Preservation National Main Street
Center to provide expert consulting
services to local community.

e Goals: Enhance heritage tourism
potential and improve downtown
historic district vitality to provide
desirable services to the Army
"family"” -- Active duty, civilians,
dependents, retirees, and visitors.

e Locations:
— USMA & Highland Falls
— Ft Leavenworth & Leavenworth
— Ft Benning & Columbus, GA
— Ft Huachuca & Sierra Vista
— Carlisle Barracks & Carlisle
— Ft Riley and Junction City 1


Presenter
Presentation Notes
This Presidential Executive Order, Preserve America, was issued about the same time, that my office was challenged to see if we could help the Town of Highland Falls, NY, be able to participate better in the regional economy adjacent to the Military Academy.
The main points of the Executive Order are shown, but the ones that were especially pertinent are the last two – 
     --  to seek partnerships with local governments and the private sector to make more efficient and informed use of their resources for economic development and other recognized public benefits, and
     --  to better combine historic preservation and nature tourism to assist in the development of local and regional programs using historic resources that are significant features of many State and local economies.
We developed the ARMY-COMMUNITY HERITAGE PARTNERSHIPS program with a primary goal to better serve our local Army family by helping the local historic district business area improve their ability to provide for the Army family needs.  The Army “family” is broadly defined to include active duty servicemembers, families, the civilian population, retirees that frequent the installation, and visitors to any of the above.  
The National Main Street Center is the Army’s partner in this effort because of their expertise in working with downtown historic business districts.  They will help the community improve the economic vitality in their marketplace and look for ways to leverage heritage and eco-tourism for further business development.
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